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“In branding, you either

have control of your brand,

or someone else does.”
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HAOG is a pioneering platform designed to open up the classic car investment market to a 
broader audience. As the intersection of luxury and innovation, we leverage blockchain 
technology to offer fractional ownership in iconic vehicles, making traditionally exclusive 
assets accessible to more people than ever before. With a focus on transparency and 
security, $HAOG provides an engaging and trusted environment where automotive 
enthusiasts and investors can own a piece of history. 

HAOG changes the game for classic car enthusiasts 

and investors. Instead of needing millions to own an 

iconic vehicle, you can now buy a share and be part 

of its journey. Our platform uses blockchain 

technology to make this possible, giving people a 

chance to buy, sell, and trade shares of rare cars with 

ease. We’re opening the doors to a world that used to 

be out of reach, making it simple for anyone to share 

in the value and excitement of owning a piece of 

automotive history. 

The story of $HAOG began with a vision to break 

down the walls of exclusivity in the classic car 

market. Our founders, driven by a passion for both 

cars and blockchain technology, recognized that the 

world of luxury automotive assets needed a modern 

approach. They created $HAOG to offer a more 

inclusive and transparent way to invest in iconic 

vehicles, using blockchain to provide visibility, 

security, and liquidity. Today, $HAOG stands at the 

forefront of a new era, where tradition meets 

technology, and innovation unlocks new


possibilities for investors. 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Bring the legacy of classic 
cars and the power of 
blockchain to every 
collector in the world. 

VISION
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Our mission is to democratise luxury car ownership 

by providing a secure, transparent platform for 

fractional ownership, empowering investors to 

participate in a historically exclusive market


while preserving and appreciating the legacy of 

classic cars. 

MISSION



We’re all about giving people the opportunity to be 

part of something truly special—making iconic cars 

more accessible and allowing investors to share in 

the legacy of these treasured assets. Our approach 

brings a sense of luxury and exclusivity to every 

investment, delivering the prestige of ownership 

that’s usually reserved for the elite. We never stop 

pushing the boundaries, using innovative technology 

to transform the way people invest in and 

experience classic cars. And through it all, we remain 

committed to being fully transparent, ensuring that 

every decision and transaction is clear and 

trustworthy for everyone involved. 

VALUES
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AUTHORITATIVE

We lead with deep expertise and knowledge, 

setting the standard for excellence in the classic 

car investment market. Our platform combines 

blockchain technology and automotive heritage, 

establishing HAOG as a trusted authority in


the space. 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We offer access to high-value, rare vehicles that are 

typically out of reach for most investors. HAOG 

provides a chance to own a share of these iconic 

cars, creating a sense of prestige and exclusivity 

that resonates with our community. 

EXCLUSIVE



TONE & VOICE03

BRAND BOOK

INNOVATIVE

We redefine traditional car ownership by using 

dynamic multi-chain NFTs, creating new 

opportunities to invest in and trade classic cars. 

Innovation is at the heart of everything we do, 

pushing boundaries and providing new ways to 

experience automotive investments. 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TRANSPARENT

Transparency is key to building trust. HAOG ensures 

that every transaction is visible and verifiable 

through blockchain technology, giving investors full 

confidence in their investments and decisions. 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LOGOMARK

The secondary part of the logo is a text part - LOGOTYPE

Despite the fact that the logo can be used as two parts 

at the same time or separately part 01 - there is an 

additional option for how the logo behaves depending 

on which object it is located.

01 02
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01  Clear space

When used in a logo in printed products, do not use 
the logo in smaller sizes than indicated.



Thus, you always keep readability and recognition 
of the mark.

The main thing you should pay attention to is the 
clean space near the logo. Observe the values 
shown in chartS 01 & 02.

02   Minimum Size

01

W 32 px W 62 px 

PRIMARY LOCKUP SECONDARY LOCKUP

02
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01  Clear space

When used in a logo in printed products, do not use 
the logo in smaller sizes than indicated.



Thus, you always keep readability and recognition 
of the mark.

The main thing you should pay attention to is the 
clean space near the logo. Observe the values 
shown in chart.

02   Minimum Size

W 16 px 

LOGOMARK
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Logo Misuse

Most often the logo is used incorrectly. This leads to 
a negative reaction to the positioning of the brand in 
the market. Below are the main mistakes that make 
when using the sign in various situations. 



Be sure to check if you have made such mistakes. Even 
insignificant missing of the rules of gadlan can lead 
to a significant deterioration in the quality of the 
product.
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Font Family

Download the font family.

NOTE: Do not forget about THE PRICE AND the 
availability of copyright and restrictions on the 
use of these fonts. PLEASE CHECK HERE:


PP MONUMENT EXTENDED

PP NEUE MONTREAL

Typography plays a pivotal role in the HAOG 
style. Using this range correctly allows us to 
create easily identifiable messaging that is clear 
from distraction. 

Monument Extended is a powerful quality extended typeface with great versatility. This 
extended font can be used for bold statements, sophisticated look or just as a logo. 
This new type will definitely make your designs stand out, luxurious and unique.

A versatile Grotesque font with the spirit of a display font . Complete with 14 weights (7 
Uprights, 7 Italics) and a slightly tighter kerning. This typeface was created to be your 
next champion font. PP Neue Montreal is recommended by Pangram Pangram 
Foundry as an excellent pairing with the primary font, PP Monument Extended."

Primary Typeface

SECONDARY Typeface

PP Monument Extended

PP Neue Montreal

https://drive.google.com/drive/folders/1ZNdUmkwjihn12PGcQCOrFLTiOXf1VVBa?usp=sharing
https://pangrampangram.com/products/monument-extended
https://pangrampangram.com/products/neue-montreal
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Aa
Aa

Secondary Typeface

Primary Typeface SF Pro Display

PP Neue Montreal

abcdefghijklmnopqrstuvwxyz

abcdefghijklmnopqrstuvwxyz

0123456789!@£$%^&*()_+[]“‘{}«\

abcdefghijklmnopqrstuvwxyz

abcdefghijklmnopqrstuvwxyz

0123456789!@£$%^&*()_+[]“‘{}«\
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CHARCOAL

GRAY

HEX 121212

RGB 18 18 18 100%

HEX FDFCFA

RGB 253 252 250 100%

Powdered

Sugar

PRIMARY COLOURS
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SHADES

CHARCOAL

GRAY

Powdered

Sugar
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RED

CANDY APPLE

HEX FF0800

RGB 255 8 0 100%

HEX 8F00FF HEX FFF600

RGB 143 0 255 100% RGB 255 246 0 100%

Purple

ELECTRIC

yellow

cadmium

ACCENT COLOURS
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SHADES

RED

CANDY APPLE

Purple

ELECTRIC

yellow

cadmium
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HAOG



haog.io

HAOG



haog.io

HAOG



haog.io

HAOG





DIGITAL08

BRAND BOOK



DIGITAL08

BRAND BOOK

X / ex twitter post INSTAGRAM post INSTAGRAM STORY

HAOG
Sponsored

Some default post text here...

I have nothing to say but you need to buy it.

0:00 / 0:34

Follow

12 5 66

HAOG
Sponsored

Shop Now

Lorem Ipsum is simply dummy text of the printing  
and typesetting industry.
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DISCOVER MORE

AD BANNESRS / horizontal



DIGITAL08

BRAND BOOK

AD BANNESRS / VERTICAL



GRID SYSTEM09

BRAND BOOK

GRID 
SYSTEM

0909



GRID SYSTEM09

BRAND BOOK

01
The action of the grid is distributed not 
only to printed materials, but also to 
digital materials, such as a website and 
mobile applications. Below are the 
preferred location of elements for a 
website or landing page.
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XX

Layout

All elements of corporate identity are arranged in 
accordance with the selected grid system. Our 
materials use 6 different types of columns, which 
are used depending on the tasks.

Images, logos, tables and other elements should 
be underlined grid. This will ensure the purity 
and hierarchy of the final product.
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12 Columns 
Grid

X

XX

WEB
The action of the grid is distributed not only to 
printed materials, but also to digital materials, 
such as a website and mobile applications. Below are 
the preferred location of elements for a website 
or landing page. It is allowed to deviate from the 
rules of management in the event that it is 
impossible to solve the problem and to observe 
that no other points of this manual will be violated.



GRID SYSTEM09

BRAND BOOK

4 Columns 
Grid

8 Columns 
Grid

X

XX X X

X

Tablet & Phone
The action of the grid is distributed not only to 
printed materials, but also to digital materials, such 
as a website and mobile applications. Below are the 
preferred location of elements for a website or 
landing page. It is allowed to deviate from the rules 
of management in the event that it is impossible to 
solve the problem and to observe that no other 
points of this manual will be violated.
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TEAM MEMBERS PHOTO STYLE
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TEAM PHOTO STYLE
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INDOOR CAR PHOTO SHOOTING



IMAGES10

BRAND BOOK

INDOOR CAR PHOTO SHOOTING / MACRO



IMAGES10

BRAND BOOK

OUTDOOR CAR PHOTO SHOOTING
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OUTDOOR CAR PHOTO SHOOTING / MACRO
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OUTDOOR CAR PHOTO SHOOTING / MACRO
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THANK YOU!
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